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strukturu i preferencije, motive, potrebe itd.

-

-

-

1. UVOD
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-

-

-
-

blematiku (Španjol, 1997). 

2. MATERIJALI I METODE 

-

-

-
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3. REZULTATI 
 -

-

1.
a) Da
b) Ne

a) 62,7
b) 35,6
c) 1,7

2.
a) Da
b) Ne

a) 96,6
b) 1,7
c) 1,7

3.

a) Da
b) Ne

d) Nemamo vrt

a) 62,7
b) 6,8
c) 13,6
d) 16,9

4.

a) Da
b) Ne

d) Nemamo vrt

a) 50,8
b) 15,3
c) 15,3
d) 18,6

5.

a) Da
b) Ne

d) Nemamo vrt

a) 22,0
b) 45,8
c) 10,2
d) 22,0

6.

a) Da
b) Ne

d) Nemamo vrt

a) 20,3
b) 32,2
c) 22,0
d) 25,4

7.

a) Da
b) Ne

d) Nemamo vrt

a) 30,5
b) 35,6
c) 11,9
d) 22,0

8.
a) Da
b) Ne

a) 64,4
b) 13,6
c) 22,0

9.
a) Da
b) Ne

a) 16,9
b) 66,1
c) 16,9

10.

a) Da
b) Ne

d) Nemamo vrt

a) 29,3
b) 32,8
c) 12,1
d) 25,9

11.
a) Da
b) Ne

a) 53,4
b) 24,1
c) 22,4

12.
a) Da
b) Ne

a) 48,3
b) 48,6
c) 5,2

13.
a) Da
b) Ne

a) 48,3
b) 13,8
c) 37,9

-

-



150

-

vrtova s ukrasnim biljem (48,3 %). 

1. a) Da
b) Ne

a) 13,6
b) 74,6
c) 11,9

2. a) Da
b) Ne

a) 23,7
b) 25,4
c) 50,8

3. a) Da
b) Ne

a) 17,2
b) 51,7
c) 31,0

4. a) Da
b) Ne

d) Nemamo vrt

a) 29,3
b) 32,8
c) 12,1
d) 25,9

5. Da li lokalni vrtni centri mogu osigurati kvalitetnu, povoljnu i sigurnu a) Da
b) Ne

a) 51,7
b) 39,7
c) 8,6

6. a) Da
b) Ne

a) 46,6
b) 31,0
c) 22,4

7. a) Da
b) Ne

a) 39,7
b) 17,2
c) 43,1

8. Da li je Internet glavni medij gdje se dobivaju informacije o a) Da
b) Ne

a) 62,1
b) 17,2
c) 20,7

9. a) Da
b) Ne

a) 69,0
b) 20,7
c) 10,3

-

do vrlo dobro, a jedna petina njih nije sigurna u navedenu tvrdnju. Dvije petine ispitanika sma-

je i onih koji nisu sigurni u navedenu tvrdnju. Preko 60 % ispitanika smatra internet glavnim 
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1. a) Da
b) Ne

a) 41,4
b) 34,5
c) 24,1

2. a) Da
b) Ne

a) 75,9
b) 5,2
c) 19,0

3. a) Da
b) Ne

a) 63,8
b) 6,9
c) 29,3

4. a) Da
b) Ne

a) 70,7
b) 8,6
c) 20,7

4. DISKUSIJA

-

-

-

-
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-
nje. Lokalni vrtni centri bi trebali osigurati bolju ponudu biljnog materijala, a internet je glavni 

-

-

-
-

-
-

Satnica Satnica

Uvod u predmet 1 2
1 2

interijere i eksterijere
4

destinacije (grad)
2

projektiranje
3 2

eksterijera
4 2
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Predavanja-ukupno 15
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ukrasne privatne vrtove (tablica 5).
 

PRIPREMNE RADNJE AKTIVNOSTI DOBROBITI PRIJETNJE
Prilikom odabira prednost dati 
ambijentalnim vrijednostima 
vrtnih prostora

recesija

ukrasnog i samoniklog bilja

Depopulacija i manjak 
radne snage

primjeni ukrasnog bilja
radionica o lokalnoj hrani i 
poljoprivredno-prehrambenim 

stvaranje novih kontakata, 
Manjkav marketing i 

Povijesni vrtovi
lokalnim trgovcima, 

privatnim vrtovima, njihovom 

Promocija i marketing

Bolja promocija i 

mjesta

-

-

-

ima privatni vrt s ukrasnim biljem i brine o njegovoj estetici. Trebalo bi poraditi na kulturi vr-

-

-
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-
-

, (5), 313-334.

The horticultural heritage and aesthetic values   of the Šibenik landscape have attracted foreign 
traveler writers to region od Dalmatian since the end of the 18th century. There are some num-
ber of valuable and beautiful private gardens with ornamental plants in the area of   Šibenik-Knin 
County, and old noble (historical) gardens are especially valuable. Private gardens in the area of   

heritage are the primary attractions. Privately or in clusters with the help of local communities, 
-

mining tourist attractions, publicity and marketing, information about tourists related to their 
structure and preferences, motives, needs etc., are essential.
As a source of primary data, a survey was conducted in the second half of 2023 year on a 
sample of 59 respondents (students of the Polytechnic in Šibenik). The aim of the work was 
to investigate the perception and behavior of respondents about the importance of private 

appropriate events and celebrations can be held in certain gardens.
The results showed that the majority of respondents have a private garden with ornamental 
plants, and they consider the cultivation of ornamental plants important for the Mediterranean, 
especially autochthonous species. The most respondents care about the aesthetic values   of the 

educated about the cultivation and maintenance of ornamental plants. They believe that so-

an elaboration of the evaluation of private gardens in the tourist offer, as well as a proposal to 

Keywords


